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Dissemination is core to the Census Bureau Mission

Ever since the U.S. Marshalls posted the 1790 Census
results in the public square....

“The Census Bureau serves as the leading source of quality
data about the nation's people and economy. We honor
privacy, protect confidentiality, share our expertise
globally, and conduct our work openly. We are guided on
this mission by our strong and capable workforce, our
readiness to innovate, and our abiding commitment to
our customers.”
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Census Bureau Strategic Plan

« Use new technologies to improve services and
products. As technological capabilities increase,
customers will expect easier access, quicker
turnaround, and greater comparability among
different datasets.

 Make information readily available to everyone,
from the least to the most experienced data user...The
challenge is to develop cost-effective strategies for the
continued delivery of useful information to this diverse
customer base.
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@White House Executive Order No. 13571

“‘Streamlining Service Delivery and Improving
Customer Service”

...with advances in technology and service delivery systems in other
sectors, the public’s expectations of the Government have continued
to rise.

Agencies must

e improve the customer experience by adopting proven customer service
best practices and coordinating across service channels such as online,
phone, in-person, and mail services;

o streamline agency processes to reduce costs and accelerate delivery, while
reducing the need for customer calls and inquiries; and

« identify ways to use innovative technologies to accomplish the customer
service activities above, thereby lowering costs, decreasing service
delivery times, and improving the customer experience.
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DIGITAL GOVERNMENT:BUILDING A 21ST CENTURY
PLATFORM TO BETTER SERVE THE AMERICAN PEOPLE

MAY 23,2012

Data Dissemination should align with the Digital Government
Strategy that orchestrates several initiatives aimed at improving
government services and efficiencies including Executive Order
13571 and others.

 Enabling citizens and an increasingly mobile federal workforce
an “‘anywhere, anytime, on any device” approach

* Building the modern infrastructure needed to support digital
government to reduce costs

 Improve how government connects with, and provides services to,
the American people.
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Former Methods for Dissemination

Census Atlas
of the United States

CENSLIS 90

USCENSUSBUREAU

1160. Online News Consumption by Selected Characteristics: 2000 to 2010
[Percent of Intermet users 18 years old and over. Represents persons who report getting news online “ever” or “yesterday” Basad
on telephone surveys of persons with land line telephones, unless otherwise noted. In May 2010, 2,252 persons were interviewed
including 744 cell phone usars. The rasponse rate for the land line sample was 21.8 percent. The response rate for the callular
sample was 19.2 percent]
. “Ever” get news online Got news online
Characteristic 2000 2009 2010 2000 2000 2010
Total adult Internet users . ... .. B0 T2 75 22 g 43
Age:
18 to 20 years old . _ 56 T4 75 16 35 44
30 to 40 years old . 63 768 78 25 44 45
50 to 64 years old . _ 57 71 76 25 ar 42
65 years old and over . .. 53 56 62 23 28 34
Sex:
Male. =] 73 7 20 42 48
Female. B2 72 T4 16 35 a8
Race/ethnicity:
White, non-Hispanic. 60 73 75 23 40 43
Black, non-Hispanic - 63 72 72 13 32 42
English-speaking Hispanic .. . 57 67 73 23 34 35
Annual househeld income:
Less than $30,000. . BE 50 84 21 28 28
§30,000 to $40,900 57 89 T4 20 33 35
§50,000 to $74,000 B3 75 78 22 40 47
§75,000 or more . .. B9 a4 a4 H 53 &0
Frequency of Internst use:
Daily. . ... ... .. ... 66 a1 a2 a3 50 54
Several times per wesk 59 59 64 17 13 14
lessOften . . ... - 51 30 33 12 2 5
Source: Pew Internst & American Life Project Surveys from March 2000, April 2009, and May 2010, <httpz'www.pewinternet
.orgfindex.asp>.
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Rapidly Changing Customer Expectations and
Dissemination Tools
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And in just the last 10 years, since we last did a Census, the media world itself has exploded with options.  We’ve gone in just a few decades to three or four major news vehicles to and “atomized” media world with literally hundreds of options, some of which permit the audience to tune out or skip paid ads and PSAs. 


= Digital Products for the 215t Century

Digital products hav
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MEASURING AMERICA
COUNTY BUSINESS and DEMOGRAPHICS MAP

I
®
TOP |0 COUNTIES WITH THE MOST

I : Los Angeles County, CA
2 : Cook County, IL
3 : King County, WA

4 : Suffollc County, NY

¢ EXPLORE THE MAP
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215t Century Expectation: Anywhere, Anytime Access

Meet users’ expectations:

Research  Newsioom

e 24/7 access to s
data

o Easily Found

e Accessible

o Timely

e Relevant
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pen Government

APIs provide new methods of data access

and dissemination

Web Applications APl enabled
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APl Serve the Data

0 Select Geography

Celect 5 state [~] -

Optienal:
Refine by
O County O Place ) Congressional District

I ]

6 Choose atopic:

S m M 2 =
Financial Johs Housing Feople  Education
Current Table: None

e Get Results Clear Choices

About Easy Stats

Easy Stats gives yaou guick and easy access to selected
statistics collected by the 1.5, Census Bureau through
the American Community Surey. With the American
Community Survey, detailed demographic and
economic statistics are available every year for the
nation's communities and their peaple

This interactive tool provides the latest statistics about
where you live. You can search different geoaraphies
including states, counties, incorporated places
itownsicities), census designated places (COP) and
even your congressional district. With Easy Stats, you
canview defailed racial, age and sex breakdowns and
much mare

Powered by
The American Community Survey
and Census API
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1,670 registered developers

More than 63,000 downloads
4+ ratings in app stores




Meeting Customer Demands
Population Clock uﬂgﬁleFaCtS s s s A

Library
U.S. Population World Population
BB BHHEB AN HUOEE OEE EEE QuickFacts
Quick, sasy accass 1o lact baul people, bus
Dashbeard Table
COMPONENTS OF FOPULATION CHANGE WORLD RANKINGS
02:50:20 UTC
Top 10 Most Populsted Courtries Top 10 Fastest Growing Courtries
I
Ema CD Gy 8 E=eems 1. China &. Pakistan 1. China &. Pakistan
One death evary 12 seconds | 2. India 7. Nigeria 2. India 7. Nigeria GUICKFACT USA f Population 2010 Siss Lave bmia
One intemnational migrant (net) every 44 secands [ 3. United States . Bangladesh 2. United States 2. Bangladesh
(90 i &0 RO EomED Cy 45 SosTES - 4. Indonesia 9. Russia 4. Indonesia 9. Russia
5. Brazil 10, Japan 5. Brazil 10, Japan o 2 sy Ra A
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Construction Spending f
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1] -
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Theme-based navigation

 Matches some of the most
frequently searched terms
and accessed statistics on
census.gov.
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Population
Economy
Business
Education
Employment
Energy & Environment
Families & Living
Arrangements
Foreign Trade
Government
Health

Housing

Income & Poverty
Transportation
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Title Goes Here

[ [You| 758
US Department of Commerce | Blogs | Help | Connect ﬁk‘ﬂﬂ

3

« Overview

* Publications

* Our Researchers

Visual Title Goes Here

Email | [ Tweet  [[] Share  [@ Pintt 3

Source: Analysis of Census Bureau Data by Paul Overstreet

Didn’t find what you were looking for?

Related Topics

Education

Nostrud tation iriure autem roto camur
melior, vulpe enim interdico pneum ju

gis. Tristique tristiq ue acc. Occuro ra

tis, usto...

Employment

Nostrud tation iriure autem roto camur
melior, vulpe enim interdico peum ju
gis. Tristique tristig ue acc. Occuro ra
s, iusto...

Censusgov > Topics ) Peopls

Latest from the Newsroom

Income and Poverty

Nostrud tation iriure autem roto camur
melior, vulpe enim interdico pneum ju

gis. Tristique tristiq ue acc. Occuro ra

tis, iusto...

Elderly Healthcare

Nostrud tation iriure autem roto camur
melior, vulpe enim interdico pneum ju
gis. Tristique tristiq ue acc. Occuro ra
s, iusto._

Race : American Indian & AlaskaNaive = News

&HO

FOIA

The Census Bureau has
scored each neighborhood
in the USA on the likelihood
of its residents mailing back
the Census 2010 form next
spring. The score, shawn
here as a county average, is
based on 12 factors such as
rates of poverty, English-
speaking ability and
homeownership. Higher
scores indicate a lower
likelihood

Likelihood of returning
Census form
{maximum score 132)

[] Most likety (0-15)

[ Likety (16-30)

B Less likely (3145)
W eastikely (46:82)

Most Popular

Population Growth
Nostrud tation iriure autem roto camur
melior, vulpe enim interdico peum ju
gis. Tristique tristiq ue acc. Occuro ra
s, iusto...

Census 2010

Nostrud tation iriure autem roto camur
meliar, vulpe enim interdico pneum ju
gis. Tristique tristiq ue acc. Occuro ra
tis. iusto._
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Data Dissemination Capabilities Team

PROJECT TITLE
Data Dissemination Capabilities and Road Map: 2013

PROJECT DESCRIPTION

Assess and recommend capabilities that the Census Bureau needs to acquire and maintain
to disseminate its vast data collection to its broad range of external users. Emphasizing the
future needs of outside users, the Dissemination Capabilities Team (Team) will identify the
capabilities and functions that define an optimal and streamlined business process for
achieving this outcome.

With user needs as a driving force, the Team will assess the completeness of the Census
Bureau’s Dissemination products and process portfolio and provide recommendations and a
roadmap for Census to move forward to modernize, optimize, and streamline an adaptive
dissemination activities and operations system. All recommendations will be consistent
with Direction of Future Census Bureau Operations (February 2013).
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Engaging Staff to Change

DATA  Census

CLARITY Bureau

More Sharable, Embeddable, Customizable and Downloadable. Secure as ever. Census.gov/Clarity
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DATA

CLARITY

America’s data resources America’s data resources
are now more illuminating. are Now more accessible.

DATA (Cencus DATA Ceénsis
Mission Data Clarity is making our information asier than sver to use ce nsus Mission Data Clanty is making our information aasier than aver to use census
CLARITY et CLARITY  —memtomn

and 3 the future of and understand, illuminating the future of Amencan Innoval hon

Maore Sharable, Embeddable, Customizable and Dowrloadable. Secure as ever.

More Sharable, Emboeddable, Customizable and Downlcadable. Socure as over.
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DATA

CLARITY

Making
America’s data
resources easier
to consume.

DATA (Caitie
ICLARITY Cens&uvg
i b ety Census.gov/Clarity
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DATA

CLARITY

Step 1 Step 2

We’re making America’s data resources this easy to crunch.

United States"
Mission Data Clarity is making our information easier than ever to IDATA c nhesﬁg
use and understand, illuminating the future of American innovation. CLARITY Buresu

More Sharable, Embeddable, Customizable and Downloadable. Secure as ever. Census.gov/Clarity
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Census.gov 2.0 Beta

The redesign of Census_gowv is

underway and now in Beta.

iﬁe ou Extensive research was
EV Dper SUW&Y

conducted to identify areas of
lesearch |

vents .
in ogs_Eve improvement and develop the
r——— 1) S,
new website with new
L LR TSLH, SEEY BLOESS 10 THIRS SOt - - AT
(2l gsisisfatris Phoplefgpeinets. Snd geogrpahy. - - e navigation. Take a look and tell
Wkl Pogrlation [Eoe T g o s e . ¥ )
-m-ﬂﬂﬂﬂm . : us what you think._.

Latest Future On: Blogs
Mission Data Clarity - Making America's Data Resources Easier to Understand
Data Management System Provides Easier Access to Data Sets

Third Census Codeathon Produces MNew App for Entrepreneurs by Day's End

Digital Innovation
Highlights o
» Blog: The Future is Now for Open Data JW Player

# View the latest on Easy Stats and
QuickFacts

» Customer Feedback & Web Analytics
Dashboard

Mabile, Apps, Widgets & More
» America’s Economy

» Population Clock

» My Congressional District

Submit Questions/Suggestions Here

Request Intermal Communications Field Realignment Demo Survey Realignment WWW
Broadcast Messages Firewwall
Announcements

Accessibility

Post a Banner Privacy Policy




CEM Monthly Dashboard
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Thefall in year-over-year traffic for
October due to the shutdown appears
to have |leveled off, and the number of
December visits is roughly equal to
December a year ago.

Goal #3: Increase
Awareness of Census
Statistics

December media impressions fell by
6% compared to this month last year.
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Sharing Metrics to Inform How to Improve

Products and Services

Conversion Rate = Downloads/# of Searches

+1/8th

+2/8ths
+3/8ths
+4/8ths
+5/8ths
+6/8ths

DOWNLOAD RATES Color
Minimum
Internal Search Conversion Rate Min.
Min.
Min.
Min.
Min.
Min.
Maximum

Families and

Other

America’s

There is a great deal of variation between the categories of Source: Site Catalyst

Health

search phrases that are used, in terms of download rates. Income & Poverty and Health and Family & Living
Arrangements had the highest download rates. The lowest belonged to Foreign Trade (contains NAICS) and
"Other." These are searches that are difficult to categorize. "More" contains less common searches,
including Construction, Crime, Economic Census, Brand Phrase, QuickFacts, Statistical Abstract, Veterans
and Genealogy.
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Goal #1: Increase Customer Satisfaction
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Content Download Rates and Volumes
Top Downloads, Current and Previous Month

12,000
10,000
8,000
6,000
4,000

2,000

December 2013 Downloads

New Residential

New Residential Construction in Nov 2013
Sales in Nov 2013 / L 2
\ .

*

2,000 4,000 6,000 8,000 10,000 12,000 14,000 16,000
November 2013 Downloads

Most content download rates for December
were at parity with November, with the exception

Source: SiteCatalyst

of Residential Sales and Construction Reports. Their release was postponed,
explaining why December downloads exceed their November numbers. NOTE: Next
month there will be a surge in downloads from International Programs pages due to
implementation of new download monitoring capablities on the pages.
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Goal #2: Grow Our Audience

Social Media Mentions
Mentions of "Census Bureau" in Social Media
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December, 2013

The largest spike, on the 30th, was caused = Source: Sysomos
by the release of population estimates. The Twitter and News items
correspond with a spike in traditional new media that day. Other high News
days were on the 12th, when 2012 SAIPE estimates, and an infographic about
households receiving gvnm't. benefits, were released, and on the 18th, for the
release date of the Census Explorer Tool.
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Goal #3: Increase Awareness of Census

Statistics

Growth in New Channels
Change in Traffic Volume for Mobile & APIs

1,000,000 Visits from Mobile Devices December 2013 Embedded
Web App Page Views
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§ 5253552285883

Sources: SiteCatalyst & Internal API Tracker

Growth in visits from mobile sites increased by 36% from a year ago. Validated APl key
requests also grew by 208%. Although no apparent from the graphic above, each of the
Web Apps took a dip in total page views this month compared to November of 2013.
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Data Dissemination
In a new Era:
A Customer-centric
approach
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Questions, Feedback
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